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Direct Life Insurance market stable despite intensive marketing 
The Direct Life Insurance market has remained fairly constant over the last three years, comprising approximately 25 to 

30% of the individual risk market.  This is despite a significant amount of activity in the sector by Insurance Providers, 

creating and innovating new products both under their own brand and affinity brands, as well as intensive marketing 

activities. While in-force business has continued to grow very slowly, a very large part of new premiums are being 

offset by lapses and policy closures.   

 

Individual Risk Inflows for Direct business of $1,132 million are mainly into Term Life products $562m, which is nearly 

50% of the Direct Market, followed by Funeral Insurance $334m, which is slightly less than 30% of the Direct Market, 

for Year End December 2016. 

 
 
In-force Direct business including Risk Lump Sum and Income Protection is $1,496 million as at December 2016. The 

overall leaders by market share are TAL (22%), CommInsure (15%), Greenstone/Hannover (8%), OnePath Australia 

(8%), NAB/MLC (7%).  

 

Comparison of Advised premiums to Direct insurance premiums shows Direct premiums to be more expensive than the 

advised premiums across Life, Trauma and IP.  The gap between advised and direct has continued to increase with 

larger increases shown in life cover where Advised premiums have reduced and direct premiums have increased. 

 
Enquiries: Stephen Ryan-Gledhill,  Stephen.Ryan-Gledhill@strategic-i.com Ph: 03 9886 4400 
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Background 

Direct Life Insurance Report 2017 released in May 2017 includes Analysis of Market Trends, Market Share Statistics, 

Direct Risk Lapses and Persistency, Forecast of the Direct Risk Market, Premium Comparison Analysis and 

Benchmarking of Policy Terms and Conditions. Scope covers 116 product disclosure statements issued by 19 companies 

offering 209 insurance products (158 stand alone and 51 offered as riders) including Life, Trauma, TPD, Accidental 

Death, Income Protection and Funeral insurance products marketed through 122 sellers, which includes 78 affinity 

partners. Now with detailed data on Affinity Partner sales including three years of history.  Early bird offer now 

available for purchases before 2 June 2017. 

 

The 4th Annual Direct Life Insurance Excellence Awards will be held on Tuesday 17th October, 2017 in Sydney. It will 

include a Panel Discussion with industry leaders moderated by a professional and amusing MC, delicious lunch and 

drinks, networking opportunities and Awards presentation.  Register your interest as a participant, attendee, sponsor 

or panellist now. 

 

 
About the Media Release 
 
The Media Release is provided by Strategic Insight, Actuaries and Researchers. Strategic Insight are specialists in providing accurate statistical 
information and analyses covering the financial services, funds management and life insurance markets. This Media Release is designed to 
give managing directors, marketing managers and other senior managers a timely and comprehensive overview of the performance of 
individual companies and the overall market.  
 
Disclaimer and Conditions of Use 
 
This report and material has been prepared by Strategic Insight (Asset International Australia Pty Ltd, a Strategic Insight company, ACN 147 
440 140, ABN 42 147 440 140) (“Vendor”). 
 
From September 2016, “Plan For Life, Actuaries & Researchers” will be known as “Strategic Insight, Actuaries & Researchers” as part of a 
company-wide global rebranding and growth strategy.  For our clients, the only change will be in our name and logo.  There will be no change 
to the products and services we currently provide.  The company’s legal entities in Australia will remain in place and there will be no change 
to existing agreements. 
 
Vendor has taken all reasonable care in preparing this Report and takes no responsibility for inadvertent errors and omissions, or those due 
to information received from other parties.  If any errors or omissions are found, these should be brought to our attention so that appropriate 
corrective action can be taken.  Vendor takes no responsibility for the subsequent use of the material provided. 
 
Vendor, its employees and associated persons make no recommendations, representations, warranties nor provide opinions, implied or 
otherwise about the suitability in general terms of a particular asset type or insurance and its suitability for any particular individual or 
organization.  This report is provided as an information service and is not suitable to be acted upon as life insurance advice without additional 
input from an Authorised Representative of an Australian Financial Services Licence Holder.  In particular, Vendor advises that in preparing 
this report it did not take into account the individual goals and objectives, anticipated resources, current situation, attitudes or other 
circumstances of any particular person.  In this regard any such user must consult with an appropriate Authorised Representative of an 
Australian Financial Services Licence Holder. The information provided on financial products does not constitute financial product advice and 
users of this information should consider obtaining independent advice before making any financial decision. 
  
Vendor is an Australian Financial Services Licence Holder; none of its employees and associated persons are currently Authorised 
Representatives of a Licence Holder.  Vendor is a research company.  Actuarial services are provided by and under the independent control 
of Somari Systems Pty Ltd ABN 97 006 233 923 (Simon Solomon & Associates).  No part of this publication may be reproduced or distributed 
in any form without express prior written consent from Vendor. Acknowledgement is given to APRA for cross-reference to items appearing 
in its Annual and Half-annual Reports on Life Companies. 
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